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Abstract

Dissatisfaction with body image is an essential factor related to eating disorders. It is noted that social networks continually
publicize the lean and muscular body types, which have contributed to the internalization of the ideal body. However,
social networks' influence on body image dissatisfaction in health university students must be clarified. This study aimed to
investigate the relationship between dissatisfaction with body image and the use of social networks among undergraduate
healthcare students. A cross-sectional survey was conducted, with online data collection using the Google Forms® platform.
The sample consisted of 203 healthcare course students aged between 18 and 40 years. The Body Shape Questionnaire
(BSQ) was applied to assess body image dissatisfaction. The influence of social networks on lifestyle was investigated
by the score generated by the sum of six questions, with answers on a Likert scale. Socioeconomic information and self-
reported weight and height were collected. Statistical analysis was performed using the JAMOVI software, considering a
significance level of p<0.05. The body image dissatisfaction score was significantly higher in women, and 65.4% had some
degree of dissatisfaction. BMI, number of social networks accessed, and the overall media influence score were positively
associated with dissatisfaction with body image. It is concluded that dissatisfaction with body image was associated with
BMI, number of social networks, and social network influence score and was observed mainly in women.
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INTRODUCTION

Body image can be understood as the cogni-
tive representation we have in our mind about
our body's size, structure, and shape, and the
feelings about these characteristics and their
constituent parts'. Dissatisfaction with body
image has become increasingly common in
contemporary society, mainly due to the in-
fluence of social networks, which value the
ideal of a thin body being associated with suc-
cess and happiness?.

Several factors are associated with dissatisfac-
tion with body image in adolescents and young
adults, such as being overweight, depression, ex-
posure to social media, and excessive smartpho-

ne use®*. Dissatisfaction with body image can
generate dysfunctional and unhealthy behaviors
aimed at looking for the “perfect” body through
weight control and body measurements, adhe-
rence to inappropriate eating behavior, excessi-
ve physical exercise, and restriction of social ac-
tivities. In the long term, this dissatisfaction can
contribute to developing eating and mood disor-
ders, such as depression, anxiety, binge eating,
and reduced self-esteem>®.

In today's society, with the advent of the
digital age, social networks have become an
important tool in the routine of individuals,
allowing a quick and instantaneous connection
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with the world and with other people. With
the massive dissemination of idealized and
standardized body images, social networks
can negatively influence users' body image,
especially among those who seek a “perfect”
or idealized body??. Therefore, frequent expo-
sure to unrealistic body images conveyed on
social networks can generate feelings of ina-
dequacy, body dissatisfaction, and even eating
and mood disorders*>”.

Undergraduate students in the healthcare
field are considered a target audience of gre-
at interest in scientific studies that assess body
image since, as they aspire to a career focused
on well-being and caring for others, they may
feel pressured concerning their appearance.
Therefore, they may be more prone to body
image dissatisfaction. In addition, the biologi-
cal and psychosocial changes related to late
adolescence and early adulthood, added to
the demands of university life, in parallel with
the intense increase in access to social ne-
tworks today, these individuals may become

METHODS

A descriptive-correlational study was car-
ried out. The inclusion criteria for this resear-
ch were individuals between 18 and 40 years
of age studying at a higher education institu-
tion in healthcare. Volunteers under the age
of 18 and over the age of 40 were omitted
since they were not the focus of this study .
Those who did not complete the question-
naire were excluded from the sample. A total
of 207 responses were collected. However,
four were excluded for the reasons mentio-
ned above. Thus, the sample of this study
consisted of 203 participants.

The research was disseminated over the
internet through networks and social media
(Instagram®, Facebook® and E-mail) and in
person at Centro Universitario Sao Camilo.
Data was collected between July and Oc-

more vulnerable to a distorted perception of
their body image®'".

Despite the growing concern with body
image dissatisfaction and it's determining
factors in young people and university stu-
dents'"">, few national studies have investiga-
ted the relationship between social networks
in individuals in the health area in Brazil'®'?
Understanding the relationship between dis-
satisfaction with body image and the use of
social networks in this community can help
generate subsidies for possible interventions
among individuals vulnerable to social ne-
tworks' influence on body image and contri-
bute to the Brazilian scientific literature on
the subject. Thus, in this study, it is hypothesi-
zed that social networks can interfere with the
symptoms of dissatisfaction with body image
in undergraduate healthcare students. There-
fore, this study aimed to investigate the re-
lationship between dissatisfaction with body
image and the use of social networks among
undergraduate healthcare students.

tober 2019 through the Google Forms® on-
line platform. A questionnaire produced by
the authors was applied to identify personal
data such as age, enrolled undergraduate
course, higher education institution (public
or private), semester, weight, height, presen-
ce of diseases, and medication use.

The descriptive characteristics of the sam-
ple are presented in Table 1. It was possib-
le to observe that 85.7% of the participants
were women and 14.3% of men. The most
frequent family income observed was be-
tween 4 and 10 minimum wages (39.4%).
Most of the sample, around 93.1%, atten-
ded private educational institutions. Of the
total number of interviewees, 39.4% were
undergraduate students of the nutrition cou-
rse, and 60.4% were part of other courses
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in the healthcare field (nursing, psychology,
biomedicine, medicine, physiotherapy, and
pharmacy). Around 20.2% and 17.7% were
in their course's second and sixth semesters,
respectively, comprising the largest groups
of respondents.

Regarding the presence of diseases, it was
found that 7.4% reported depression, 4.9%
anxiety, 3% eating disorders, 1.5% bipolari-
ty, and 0.5% panic disorder. About 47.8% of
respondents mentioned using some type of
psychotropic medication.

Table 1 - Socio-demographic and health characteristics of undergraduate healthcare students. Sao Paulo-

SP, 2019.
n %
Sex
Female 174 85.7
Male 29 14.3
Family income

Up to 2 minimum wages 9 44
From 2 to 4 minimum wages 33 16.3
From 4 to 10 minimum wages 80 394
From 10 to 20 minimum wages 46 22.7
More than 20 minimum wages 35 17.2

Educational institution
Private 189 93.1
Public 14 6.9

Undergraduate course
Nutrition 80 394
Medicine 44 217
Biomedicine 29 14.3
Psychology 23 1.3
Nursing 14 6.9
Physiotherapy 9 44
Pharmacy 4 2.0

Semester
1 5 25
2 41 20.2
3 10 49
4 31 15.3
5 1" 54
6 36 17.7
7 23 1.3
8 29 14.3
9 2 1.0
10 14 6.9
Reported illnesses

Depression 15 74
Anxiety 10 49

to be continued...
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...continuation table 1

n %
Eating disorder 6 3.0
Bipolarity 3 15
Panic Syndrome 1 0.5
Use of Psychotropic Medication
No 106 52.2
Yes 97 47.8

%- data presented in percentage frequency, n- absolute number.

The Body Shape Questionnaire (BSQ) was
applied to investigate body image dissatisfac-
tion. This instrument was created by Cooper
et al. (1987)", adapted and validated for the
Brazilian population by DiPietro and Silveira
(2009)%°, with internal consistency assessed
by Cronbach's alpha coefficient of 0.97. This
questionnaire consists of 34 questions, with
the following answers ranging from 1 to 6:
never (1); rarely (2); sometimes (3); often
(4); almost always (5); and always (6). The
total score was obtained by adding all res-
ponses. The higher the score, the greater the
degree of dissatisfaction with body image
was considered. The body image dissatisfac-
tion score can be categorized into no body
image dissatisfaction (<110 points); Mild dis-
satisfaction (=111 to <138 points); Modera-
te dissatisfaction (=139 to <167 points); and
Severe dissatisfaction (=168 points).

Participants' access to social networks
and their influence on lifestyle was inves-
tigated using a questionnaire previously
prepared by Lira et al.?" since there are no
specific and validated instruments for this
type of evaluation of this particular audien-
ce. This questionnaire included questions
that investigated the social networks that
the volunteers had, as well as the frequency
of access to each one of them (daily, we-
ekly, monthly, and not accessed). To assess
the influence of social networks on lifestyle,
the six questions that investigated its impact

1) on the practice of physical exercise were
considered; 2) as a source of information
about food and diet; 3) as a source of in-
formation about a healthy body; 4) on food
recommendations; 5) on daily food choices;
and 6) on perception and relationship with
the body. Each question had five respon-
se options with scores ranging from 0 to 4
points (0 = never; 1 =rarely; 2 = sometimes;
3 = often; 4 = always). Adding the answers
to these questions a total media influence
score was generated?'.

This study was approved by the Research
Ethics Committee (CEP) of Centro Univer-
sitario Sao Camilo under approval number
3.393.375. All volunteers agreed to partici-
pate in the research with the Informed Con-
sent Form (ICF) available online.

Statistical analysis was performed consi-
dering the significance level of p < 0.05. The
distribution of variables was verified using
the Kolmogorov-Smirnov test, considering
the Lilliefors correction. Descriptive analy-
ses used mean and standard deviation for
numerical variables and absolute and relati-
ve values for categorical data. The chi-squa-
re test was applied with Fisher's correction
when necessary, and simple and multiple li-
near regression was used to assess the asso-
ciation between variables. The t-student test
for an independent sample and the Levene
test was applied to determine the equality of
variances of variables between groups.
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RESULTS

Table 2 presents the anthropometric cha-
racteristics, the body image dissatisfaction
score, and the media influence score in the to-
tal sample and according to gender. Through
the independent t test, it was noted that men
had significantly greater weight (t(201)==5.55;
p<0.001; Effect size= -1.11, Cl=-1.52 - 0.701)
and height (t(201)=-10.3; p<0.001; Effect size=-
2.06, CI=-2.51 - -1.61). Conversely, women
presented a higher body image dissatisfaction
score (t(201)=2.94; p=0.004; Effect size=0.59,
Cl=0.192 - 0.988). There was no significant di-
fference in the media influence score between
men and women (t(201)=1.48; p=0.140).

Regarding the classification of nutritional
status, it was noted that 58.1% of the total
sample was eutrophic, while 25.1% were ove-
rweight, followed by 11.8% being obese and
4.9% being underweight (Table 2). Regarding
women, 59.2% were eutrophic, 25.9% ove-
rweight, 9.8% obese, and 5.2% underweight.
Among men, 51.7% were eutrophic, 24.1%
obese, 20.7% overweight, and 3.4% underwei-
ght. However, there was no significant asso-
ciation between gender and nutritional status
using the chi-square test (x*(3)=4.99; p=0.200).

In the total sample, it was noted that 37.9%
were not dissatisfied with their body image,
21.2% had mild dissatisfaction, 18.7% had mo-
derate dissatisfaction, and 22.2% had severe
dissatisfaction (Table 2). According to gender,
58.6% of men did not present any degree of
dissatisfaction with body image, while in wo-
men it was 34.5%. In women, it was noted that
20.1% had a moderate degree, and 24.1% had
a severe degree of dissatisfaction with body
image. In men, 10.3% had moderate and se-
vere dissatisfaction. Using the chi-square test,
there was no significant association between
the degree of body image dissatisfaction and
gender (x*(3)=7.22; p=0.078).

Table 3 describes the profile of the use of

social networks and frequency of access. It was
found that 10.8% of the volunteers had only one
social network account, 58.6% had two social
networks, 23.6% had three social networks, and
6.9% had four social networks. Among the in-
vestigated social networks, Instagram® was the
most used by participants (94.1%), followed by
Facebook® (93.1%). The frequency of access to
Instagram® and Facebook® by most participants
was daily, at 92.6% and 82.3%, respectively.

Table 4 presents questions related to the in-
fluence of the media and social networks on
physical exercise, nutrition, and body image.
It was observed that 29.6% said that they so-
metimes follow social networks that talk about
physical activity, and 25.1% said that they of-
ten do. Regarding social networks as sources
of information about food and diets, 34.5%
say they do not follow them, and 27.6% say
they sometimes do. Moreover, concerning so-
cial networks as sources of information about
a healthy body, it was noted that 47.3% of
respondents answered “no” and 26.1% “yes,
rarely.” When asked about following a diet
or dietary recommendations posted on social
networks, it was noted that 57.6% denied this
type of adherence. Regarding the influence of
social networks on daily food choices, 41.4%
answered “no,” but 58.6% answered “yes.”
Regarding the impact of social networks on
the perception and relationship with the body,
it was noted that 14.8% indicated “no,” but
the majority stated “yes.”

Through simple regression analysis, it was
noted that the body image dissatisfaction sco-
re was associated with weight [$=0.32; ClI
95%:0.53 -1.31, p<0.001], BMI [B=0.40; 95%
Cl: 2.58 -4.99, p<0.001], number of social ne-
tworks [B=0.14; Cl 95%:0.01 -15.62, p<0.050],
and total media influence score [3=0.62; 95%
Cl: 4.97-7.07, p<0.001] (Table 5).

Multiple regression analysis revealed that
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regardless of age, the variables for gender,
BMI, number of social networks, and media in-
fluence score were positively associated with
the body image dissatisfaction score, elucida-
ting an important variation in this score ([R?=
0.257, p<0.001 (Model 1)] [R?=0.512, p<0.01
(Model 2)][R*=0.515, p<0.001 (Model 3)]) (Ta-

ble 6). When the multiple regression model
was adjusted for the total media influence sco-
re, it was noted that this was positively associa-
ted with the body image dissatisfaction score.
When adjusting the model for the type of un-
dergraduate course, no significant association
was reported.

Table 2 - Anthropometric data, dissatisfaction with body image, and media influence score in undergraduate
healthcare students, according to gender. Sao Paulo, SP, 2019.

Everyone Womans Mens

n=203 n=174 n=29 P’
Average SD Average SD Average SD
Age years) 21.7 36 21.6 37 227 28 0.14
Weight (kg) 65.7 14.3 63.6 131 78.4 14.8 <0.001
Height (m) 1.6 0.1 16 0.1 1.8 0.1 <0.001
BMI (kg/m?) 24.2 45 24.0 44 254 46 0.14
Body image
dissatisfaction 102 421 105.5 41.6 81.1 39.7 0.004
score
Media
influence score 9.2 4.4 9.4 4.3 8.1 47 0.14
on lifestyle
Nuibonal g " ! % : %
Underweight 10 4.9 9 5.2 1 34
Eutrophic 118 58.1 103 59.2 15 51.7 0.200
Overweight 51 25.1 45 25.9 6 20.7
Obesity 24 1.8 17 9.8 7 241
Body image n % n % n % p*
None 77 37.9 60 345 17 58.6
Light 43 21.2 37 21.3 6 20.7 0.078
Moderate 38 18.7 35 201 3 10.3
Severe 45 222 42 24.1 3 10.3

*Independent t test to compare men and women; ** Chi-square test. Significant value p<0.05; SD, standard deviation.

Table 3 - Social networks and frequency of access reported by undergraduate healthcare students. Sao

Paulo, SP, 2019.

%

Number of Social Networks

1

10.8

to be continued...

Mundo Saude. 2023,47:¢13742022

< 2d



REVISTA

O MUNDO DA
SAUDE

...continuation table 3

n %
2 119 58.6
3 48 23.6
4 14 6.9
Instagram®
Yes 191 941
No 12 5.9
Frequency of Access
Daily 188 92.6
Weekly 7 34
Monthly 1 0.5
Annually 7 34
Facebook®
Yes 189 93.1
No 14 6.9
Frequency of Access
Daily 167 82.3
Weekly 19 9.4
Monthly 5 25
Does not access 12 59
Twitter®
Yes 50 246
No 153 754
Frequency of Access
Daily 37 18.2
Weekly 19 9.4
Monthly 4 2.0
Annually 143 704
Snapchat®
Yes 30 14.8
No 173 85.2
Frequency of Access
Daily 12 5.9
Weekly 18 8.9
Monthly 20 9.9
Annually 153 75.4

Table 4 - Influence of the media and social networks on the lifestyle and perception of body image in
undergraduate healthcare students. Sao Paulo, SP, 2019.

No Yes, rarely Yes, sometimes Yes, often Yes, always
n % n % n % n % n %
Follow social network accounts that 55 271 37 182 60 29.6 51 25 1 0 0

talk about physical exercise.

to be continued...
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...continuation table 4

No Yes, rarely Yes, sometimes Yes, always
n % n % n % n n %
Social networks as sources of 70 45 54 %.6 56 276 23 13 0 0
information about food and diets : ' ' :
Social networks as sources of
information about what a healthy 96 47.3 53 26.1 39 19.2 15 74 0 0
body is
Followed a diet or other
recommendation about food made by "7 57.6 40 19.7 29 14.3 14 6.9 3 15
social networks
Influence of social media on your
daily food choices 84 414 47 23.2 50 246 16 79 6 3
Influence of social networks on your
perception and rglaétionship with your 30 14.8 28 13.8 53 26.1 40 19.7 52 25.6
ody

Table 5 - Simple regression for determinants of undergraduate healthcare students' body image dissatisfaction

score. Sao Paulo, SP, 2019.

Body image dissatisfaction score

Beta R? P -95.00% +95.00%
Cnf.Lmt Cnf.Lmt
Weight 0.32 0.098 <0.001 0.53 1.31
BMI 0.40 0.160 <0.001 2.58 4.99
Number social
networks 0.14 0.019 0.050 0.01 15.62
Total media influence
score 0.62 0.389 <0.001 497 7.07

Table 6 - Multiple regression for determinants of body image dissatisfaction in undergraduate healthcare
students. Sao Paulo, SP, 2019.

Body image dissatisfaction score

Beta R? P -95.00% +95.00%
Cnf.Lmt Cnf.Lmt
Model 1 0.507 0.257 <0.001 -43.84 51.569
Sex -0.23 0.00 -42.71 -13.44
Age -0.08 0.20 -2.49 0.53
BMI 0.46 0.00 3.15 5.48
Number social
networks 0.15 0.02 1.1 15.67
Model 2 0.716 0.512 <0.01 -50.79 26.986
Sex -0.17 0.00 -32.66 -8.70
Age -0.06 0.23 -1.98 0.48
BMI 0.33 0.00 2.18 412
Number social
networks 0.08 0.15 -1.60 10.33
Total media influence
score 0.53 0.00 4.09 6.06

to be continued...
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...continuation table 6

Body image dissatisfaction score

Beta R? P -95.00% +95.00%
Cnf.Lmt Cnf.Lmt
Model 3 0.718 0.515 <0.01 -29.87 36.053
Sex -0.17 0.00 -33.01 -8.91
Age -0.09 0.10 217 0.18
Undergraduate

colrse 0.04 0.43 -1.38 3.24
BMI 0.33 0.00 2.11 4.06
Total media influence 053 0.00 410 6.10

score

DISCUSSION

Among the findings observed in this stu-
dy, it was found that the body image dissa-
tisfaction score was significantly higher in
women compared to men. Approximately
65.5% of the women had some degree of
dissatisfaction with their body image, which
ranged from mild to severe. The Longitudi-
nal Study of Adult Health-Brazil (ELSA-Brasil),
carried out with 11,477 Brazilian adults, re-
vealed that women more frequently repor-
ted body dissatisfaction due to excess wei-
ght. However, being overweight was more
frequent among men?2.

A Brazilian study carried out by Alvarenga
etal. (2010)", conducted with 2,402 universi-
ty women from courses in the healthcare field,
indicated that 64.4% of the sample wanted
to be smaller than they were, which revealed
a great magnitude of body dissatisfaction in
the assessed group, corroborating our findin-
gs. Among Brazilian nursing students, it was
observed that even among those who did not
have a distorted self-perception of body ima-
ge, 75.0% were dissatisfied with their body
image. However, among those who presen-
ted distorted self-perception, the proportion
of dissatisfaction was even higher'.

In a nationally representative sample of 427
Nutrition undergraduates and 318 nutritio-
nists, it was found that more than 50% of wo-
men were dissatisfied with their body image,

and severe dissatisfaction was more prevalent
among students compared to trained profes-
sionals (26.7% versus 16.0%)°. Taken together,
these findings demonstrate that many individu-
als, including healthcare students, are dissatis-
fied with their body image? %18,

The multiple regression analysis in the pre-
sent study showed that the number of social
networks, gender, BMI, and the media in-
fluence score determined the body image dis-
satisfaction score among healthcare students
regardless of age. To date, no studies were
found that observed this same association in
undergraduate healthcare students in Brazil,
demonstrating one of the most relevant findin-
gs of this study. Healthcare students, despite
having a greater understanding of the impor-
tance of diet, physical exercise, and a healthy
lifestyle, are not immune to the influence of
social networks on practices related to diet,
lifestyle, and perception of body image''®.

In a study conducted with a sample of 112
physical education students, a positive asso-
ciation was found between the hours of so-
cial networks used each day and their greater
use as sources of information about lifestyle'.
Martendal (2020)' investigated 238 universi-
ty students and demonstrated that a notable
part spends a large amount of their day on so-
cial networks. Surprisingly, it was noted that
social networks already influenced 97.4%,
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and 86.9% stated that these influence their
perception of their body.

The study by Souto et al. (2018)* found
that 82% of the evaluated university students
follow or have already followed some dietary
recommendation on social networks, with
Instagram® and Facebook® being accessed
more frequently, as was also observed herein.
In the sample of this study, it was found that
more than 65% of the participants use social
networks as a source of information about
food and diets, with more than 40% of the
sample having already carried out a diet or
adhered to the dietary recommendations pu-
blished on social networks. It was also obser-
ved that 85.2% reported that social networks
influence their perception and relationship
with their body.

The influence of social networks on body
image dissatisfaction has been widely inves-
tigated in adolescents and adults**7/121424,
Jiotsa et al. (2021)? evaluated 1,331 individu-
als aged between 15 and 35 years and de-
monstrated that the frequency of comparing
their physical appearance with that of people
followed on social networks was associated
with dissatisfaction with body image and the
drive towards thinness.

Confirming this relationship, the syste-
matic review conducted by Revanche et al.
(2022)" robustly showed the association
between social networks and altered body
image in men and women. The authors hi-
ghlighted that frequent exposure to content
related to appearance is a factor that nega-
tively affects body image, which can be ex-
plained by internalizing the idea of thinness
and increased social comparison with peers
and celebrities'. Another systematic review
of 78 articles (n=39,491 participants) revea-
led that the internalization of the ideal body is
a factor strongly associated with body dissa-
tisfaction in adolescents and young adults®. In
a meta-analysis conducted by Mingoia et al.
(2017)?%, 1,829 women between 10 and 46
years of age were analyzed. The results also

confirmed the positive association between
the use of social networks and the magnitude
of internalizing the ideal of a thin body in ado-
lescents and adults.

The present study found that weight and
BMI measurements were positively associa-
ted with the body image dissatisfaction score,
which indicates greater body dissatisfaction
in university healthcare students with higher
anthropometric measurements. The study
carried out by Kapoor et al. (2022)* with 180
university women showed a significantly hi-
gher prevalence of body image dissatisfaction
among those who were overweight. They
showed that social media, nutritional status,
and maternal education were determining
factors of concern with body image.

The media significantly contributes to dis-
seminating a standard of beauty, influencing
a large part of society to seek this idealized
physical appearance, which makes many peo-
ple often feel pressured and dissatisfied with
their current body shape, even those who are
eutrophic?®. The study by Paiva et al. (2017)'°,
conducted with 90 adult university students
and undergraduate students of the Nutrition
course, revealed that 42.2% were dissatisfied
with the nutritional status of being overwei-
ght; however, 40% were dissatisfied with
being thin. These results reinforce that even
those with weight within the normal range
reveal dissatisfaction with their body image
since established paradigms for physical ide-
als and internalization of an ideal appearance
may not always be achievable?’.

When the sample was questioned about
the influence of social networks on percep-
tion and relationship with their bodies, 85.2%
answered that they are influenced in some
way, with Facebook® and Instagram® being
the most accessed networks daily. Notably,
92% access Instagram and 82% access Fa-
cebook every day. This reveals the frequent
presence of these social networks in the par-
ticipants' routines. The recent work by Alfon-
so-Fuertes et al. (2023)?%, which assessed 585
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participants aged 18 to 40, indicated that
60.0% use Instagram® for one or more hou-
rs daily. Participants who spent more time
on Instagram® had higher levels of body dis-
satisfaction, greater comparisons of physical
appearance, and lower self-esteem.

In a sample of 259 young women aged 18
to 29, it was found that the use of Facebook®
and Instagram® with a focus on appearance
was related to concerns about body image.
Greater involvement with photo activities on
Facebook® and following accounts or people
focusing on body appearance on Instagram®
was associated with greater internalization of
the ideal thinness and body vigilance. Thus,
the authors reinforced the impact of exposure
to social networks on the perception of body
image in young women?®’.

In the present study, the number of so-
cial networks was associated with the body
image dissatisfaction score, which can be ex-
plained by the fact that the more networks,
the greater the user's exposure time to ideal
body images, considered a standard of be-
auty. Involvement with social networks and
exposure to content related to body image
can impact weight monitoring behaviors, di-
sordered eating attitudes, adherence to res-

CONCLUSION

The results indicated that an essential part
of the participants reported that social ne-
tworks interfere with the perception of their
body and are sources of information about
diet and a healthy body. It was found that dis-
satisfaction with body image was significantly
higher in women and positively associated
with using social networks and BMI. Thus, this
study contributes to the existing literature by
highlighting the positive association between
the use of social networks and dissatisfaction
with body image among university healthca-
re students. These results reinforce the im-
portance of investigating dissatisfaction with

trictive diets, and behaviors that lead to wei-
ght loss in an unhealthy way, as well as the
development of eating disorders?#3%31,

Although social networks present wide
dissemination of health information and sti-
muli on the adoption of a healthy lifestyle,
on the other hand, there is a great facility for
communication failures and generation of
expectations, which, when poorly managed,
produce tendencies towards exaggerated
and harmful healthcare behaviors. Frequent
social comparisons are related to higher le-
vels of depression and anxiety®2. In this stu-
dy, despite the low reported prevalence of
self-reported mood disorders, such as an-
xiety, depression, panic and bipolarity, and
eating disorders, it was noted that 47.8% of
participants reported the use of some psy-
chotropic medication, drugs generally used
for the treatment of people in psychologi-
cal distress. In this context, it is essential to
point out the complex relationship between
depression, anxiety, and changes in body
image. A worrying trend is that the negative
perception of body image has been associa-
ted with increased levels of depression and
anxiety in adults, including in samples of uni-
versity students??24,

body image in this population and investiga-
ting more details about the profile of social
networks and their accessed content.

This study's primary limitation is using a
non-validated questionnaire to evaluate ac-
cess to social networks and their influence
on diet, lifestyle, and body image. It is wor-
th mentioning that until the data collection
date, no validated questionnaires in Brazil
were aimed at the evaluated public, except
for adolescents?®. The assessment of nutritio-
nal status through self-reported weight and
height are also limitations of this work since
they may not faithfully represent the classifi-
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cation of the nutritional status of all partici- generate further clarification on their im-
pants. Thus, it is proposed that new studies pacts on changes in body image, behavior,
be carried out and directed towards the vali- and mood, which trigger harmful effects on
dation of instruments that investigate the use health and quality of life in adult individuals.
and content accessed on social networks to
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